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Company Background and Clients

e First nationwide green power marketer with 10026 green energy choice — Founded in 2000

e Sold over 14,638,552,564 kWh of green energy (equal to 1,408,637 average residential customers
or avoidance of 7,999,096 trips between New York City and Los Angeles)

e Nation’s leader in renewable kWh sales
e Largest Transaction in U.S. green energy history (Pepsi)
e Buyer and seller of environmental attributes (RECs, White Tags™ and Carbon Credits)

864 Large Clients

Universities (38) Commercial & Industrial (651) Government (125)
e Harvard e Alcoa AQA e US Air Force \.,-;j
- Yae YALE  DuPont  @[PIND The miracles of science: e US Army -
e Duke E—E  Johnson and Johnsol  fefumen-foelmson  Homeland Security [ & 5
. Universiiy of Utah U;»;;H,,Y e Pepsi @PEPSICO o NASA & i,
» Florida State . Staples @ » Western Area Power Administration
 Nike « USEPA [&]
Jtilities (50) « Whirlpool e - US GSA
° PRl ?"L _ e 2004 Democratic Convention e National Renewable Energy Lab
e Con Edison (& conEdison . . .
» 2004 Republican Convention » Veterans Affairs [ e

b PEPCO Energy gi‘E:’l'i.'lf",::)-ros.erw'cr:es.

Constellation

_ NFL (2007 Super Bowl) e State of New York
= Constellation Novrery

e Coca Cola BZzZz22077, e State of lllinois




Green Energy Market and Market Size

U.S. Electricity Market is $10 Billion - $3 Trillion
Over $250 Billion a Year Target Market
(Global Green House
Gas Emissions)
Current Estimated at

$53 Billion $1.2 Trillion in 2012
Target Market

. (RPS)
$4.2 Billion

$2.5 Billion  Target Market
Target Market (Commercial &
(Residential) Industrial)

Voluntary REC Mandated REC GHG Emissions

Market Size Market Size Market Size
Source: Department of Energy Source: Global Energy Decisions Source: Price Waterhous-Coopers / Canter Fitzgerald
Customers Voluntary Pay More Very Early in its Definitions and Rules
24 Utility Marketing Programs in: More Advanced in:
» Florida Connecticut = Europe
= New York Massachusetts = Japan

= New Jersey Rhode Island
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Intersection of RECs, White Tags™ and Carbon Credits

FIGURE 5 OPERATIONAL BOUNDARIES
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Top 25 Renewable Energy Purchasers

Ranking
* PepsiCo #1
* Wells Fargo #2
* Whole Foods Market #3
 U.S. Air Force #4
e Johnson & Johnson #5
« U.S. EPA #6
* LA County Sanitation Districts ~ #7
« Starbucks #8
e DuPont #9
« U.S. DOE #10

% of
L oad

100%
42%
100%
4%
39%
100%
57%
20%
4%
3%

Total Annual
Volume

1,687,252,361
550,000,000
463,128,000
457,500,000
400,702,978
329,880,185
196,003,000
185,000,000
180,000,000
165,063,000

Sterling Planet Has Sold to 6 of the Top 10 Purchasers

Sterling Planet

Sterling Planet
Sterling Planet
Sterling Planet

Sterling Planet
Sterling Planet
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Top 25 Renewable Energy Purchasers

continued
Ranking % of Total Annual
Load Volume
* Vail Resorts #11 100% 152,000,000
* New York University #12 100% 136,000,000 Sterling Planet
» HSBC North America #13 35% 124,544,000
» Cisco Systems #14 21% 124,105,846
» Staples #15 20% 121,404,000 Sterling Planet
* The World Bank Group #16 100% 114,735,000
* University of Pennsylvania #17 29% 112,000,000
* IBM Corporation #18 4% 109,704,000
* U.S. Department of Veteran Affairs #19 3% 90,000,000 Sterling Planet
* NatureWorks LLC #20 89% 89,000,000 Sterling Planet
* Sprint Nextel #21 47% 87,600,000
» Safeway #22 2% 87,000,000
* Pennsylvania State University #23 20% 83,600,000 Sterling Planet
» Kohl’'s Department Stores #24 8% 80,152,000
* Nike #25 72% 79,820,000 Sterling Planet
Sterling Planet Has Sold to 12 of the Top 25 Purchasers
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REC Markets

Voluntary market
= Customers voluntarily pay more for renewable energy

= Sterling Planet participating in utility renewable energy marketing programs
in CT, FL, MA, NJ, NY, Rl and DC

Mandated market

States with Renewable Portfolio Standards or Goals

» 29 states with portfolio standards or goals
(green and yellow); 4 states considering (blue)

Sell RECs directly to the utility to satisfy RPS
Manage RECs exchange among utilities

Provide RECs to government agencies
Currently 125) 25 States with Portfolio Standards

Note: Includes Hawaii and D.C.
4 States with Renewable Portfolio Goals

4 States Considering Portfolio Standards
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REC Transaction and Delivery

LT

|::. ,..| GREEN-E REMEWABLE GEMERATOR
__‘%. REGISTRATION FORM AND ATTEETATION
=

RPS (Mandatory) markets

» Transaction by bilateral contract

= Delivery by GIS Tracking Systems
(PJM GATS, NEPOOL GIS, M-RETS, WREGIS)

Voluntary markets

» Transaction by bilateral contract

» Delivery by Green-e generator attestation
form or ERT attestation
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Renewable Energy Buying Trends

Reason to Purchase Renewable Energy Trend

e Product Differentiation — 59.2%0

e Support /7 Head Off Activism — 13.9%0

e Compliance —17.7%

e Public Relations — 4.9%0

e Corporate Social Responsibility — 4.3%
— It’s the right thing to do
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For more information . . .

Mel Jones, President and Chief Executive Officer

Sterling Planet

3295 River Exchange Drive
Suite 300

Norcross, Georgia 30092-4238
(404) 513-0259

mjones@sterlingplanet.com
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